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“A city (station) is 
more than a place in 
space; 

it is a journey in time”
Patrick Geddes





Customer changing needs

Workplace
Living
Enjoying
Digital

More globally than city wide 

communities

Neighbourhoods become more 

important

More flexible working

Active aging population

Virtual and physical experience 

meshing





Physical stores are becoming 

experienced based

Multichannel customer experience 

will be the focus.

Local offer will interface with 

brand offer

Higher levels of operations and 

supply chain sustainability









Permeable technological 

boundaries between work and 

home

Growth in Self Employment

Working life from ages 20-80 

Employer-worker relationship 

moving from parent/ child to 

adult/adult.

Lynda Gratton, Shifting Labour Landscapes
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