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31% of people think we’re a transparent company

What do the public think?
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Proactive Publication

• Published 34 new categories of information – exceeding our target on 

proactive publication

• Increased the number of hits to our datasets to over 60,000 a quarter. 

Our “delays explained” series remains the most popular.
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Open Data

• Ran the first cross-rail industry hackathon in conjunction with the Rail 

Delivery Group and the Association of Train Operating Companies

• Increased the number of registered users to our open data feeds.
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Open Culture and external awareness

• Broadened our reach to a range of different audiences

• Increased our own accountability, with our challenge panel

• Uncovered good case study examples as part of our open 

culture work 

• Held our first company wide Transparency and Ethics day.



/

Freedom of Information 

The first three months

• Over 500 requests

• Popular areas:

• how we spend public money

• train performance

• compensation regimes

• relationship with government

• Using FOI to inform transparency.
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Challenges…

30-Jul-15 7



/

…and benefits
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What’s next?
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Any questions?
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